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ABSTRACT . ®
‘ In 1970, three studies were conducted for the

Children's Television Workshop in the ghetto areas of Bedford
Stuyvesant and East Harlem in New York City and Washington, D.C. The
Bedford Stuyvesant study was deszgned to establish a reliable reading
on the penetration of Sesame Street in low income areas and to
‘determine’ wvhether or not the program was achieving its prime
objective of servicing preschool, ghetto children. The results left
no gquestion that Sesame Street had achieved fhis goal. The East
Harlem study, based on a smaller sample, wvag undertaken to see %o,
vhat extent the program was egually successful with Puerto Rican

@ children. Penetration of Sesame Street in Bast Harlem yas 78%,
compared to 91% in Bedford Stuyvesant. In both New York communities,
penetration and a high level of daily viewing were aided.by the ,
"availability of the program on more than one channel and numerous
daily showings, In Washington, D.C.,the results further testified to
the ex*raordinary performance of Sesame Street but also indicated: how
viewing is limited when 4¢he program is available only on one UHF .
channel. (Ahthor/??) '
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THE OVERVIEW

Included in this report are three memoranda coverihg the studies

undertaken for the Children's Television Workshop in the ghetto

.

- areas of Bedford Stuyvesapt and East Harlem in New York.City,

and.in the nation's capiﬁol. Washington, D. Q. -

»

4 . , '
‘Each of the three studies had a somewhat different purpose:
- t

\ - . \ i

Bed.'ord Stuyvesant was designed to establish a definitive and
reliahle reading.qp'the penetration of Sesame Street in low |
s+ 7 income areas and to determine whether or not the program was

| ‘ ‘ ‘ N
achieving its prime objectirg of,servicing underpriviledged /

&

-+ ghetto dhi;gren.i o . 5/ Ty

PR}

.

.

. -Thé, results, indicated in‘qFtail in the memorandum covering
) . : . ’ ’

-

. this study, left no question that Sesame Street has indeed

L]
[ ] - . . -
* . . . < *

. achieved this goal. | , e f/‘
A ' ‘ . A
X ) - o . .
. The East Harlem study. based on a modest sample, was undertdken :

- to see to what extent the program was equally successful with
.o . . / .

L

Puerto Rican children, where language presented 2 unigue situa-

s d

EﬁOn. Penctration of Sesame Street in East Harlem was 78 °

o."

*
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‘percent*, compated to 91 percent* in Bedford Stuyvesant, testi-
fying to the success of the ﬁrogram in reaching this sector

of the ghettd population.

-

I : -

4
While- both the Bedford Stuyvesant and East Harlem mothers
warmly welcomed the educational aspects of Sesame Street, the

responses of the East Rarlem mothers indicated that the program

plays a special role in homes in which English is not the prime

- bl

lanrnage.,

In both New York ghetto communities., penetration as well as

the high degree of daily, and often more than once a day.

viewing is aided by the ava{lability of the program on more .
than one channel, including a regular commercial channei {(WPIX).

and its numerous daily showings.

In Washington, D, C., the results further testified to the extra-

-ordinary performance of Sesame Street -- but also indicated how

.

results similar to New York could, ot be duplicated when- the

- r

. progfam is- only available on one F channgl, = .

,'A-AJclca Recall
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DANIEL YANKELOVICH INC. v _ March, 1970
' \
' MEMORANDUM b
» . "
4 Robert Hatch, Children's Television Workshop
} y P
\ FROM: Daniel Yankelovich, 1Inc.
SUBJECT: Survcy Results on Viewing of Sesame Street by Pre-School
. Aged Children in Bedord Stuvvesant
- 2
A
This is. to report to you on the extremely encouraging and outstanding
results for 'Sesame Street“, which we found in our recent study, con-

ducted among ghetto households in the Bedford-étuyvesant area of

Brooklyn, New York.

Indeed,

L]

the results are so outstanding that we feel it is important to

-

first state the methodology., sampling methods, field interviewing

procedu

results

1. Qua

* .

”

“es,, and vali&atiop technigues used to guarantee t*atithese

Ls

are completely reliable and projectible.

b

view, ﬂ

2 to 5

day, ‘or

\\lar (fi

daytime

ifications of Respondents: 1In order to qualify for the .inter-

©
! ‘
1
l;espondcnt had to have ejither children’ between the ages of

© were neither im day care or ny sery schools during the
to care for other Bildren of this same age group on a,reygg-

.

Je‘day a week) basis. All inteﬁvlrwing was done during the

to guarantce that the molhers or babysitters were at home

dur}ég\

"~

1
F‘Tn [ IR 1 P O S . l L. ‘f~-|ll Py
F R A At v B [ amry . d - Tellie mily Lclg(_.

~
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The sézond qualification was that there nad to be at least one tele-

vision set in working order in the housenold.

-
t

2. The Sampling Procedures: The sample was designed to insure maxi-

mum representation of the entire Bedford-Stuyvesant area, and minimize

any bias ng to either the clustering of the interviews or possible *

. interest dgenerated by the appearance of the interviewers in the area.

A total of 40 sampling ppints were used. In each sampling point, an

il

. . . | . " . ¥
intervicwer was given a Starting poini, and a route to foplow. When.
4ot , N ’

it was necessary for the interviewer to return to the sampie'ﬁdiﬁt for
' : L ]

L a seconé day to complkte her assignment she was given a secoffd start-

s

ing point and rguting. Listing sheets were kept to account for not at
3 T,
‘hone, ineligible!& and refusals.
: L . -
- , \
In order<to obtain the 500 completed interviews a tétal of 1676

[

households were contacted. The results broke dovn as follows:

L LY

‘. 4

Total Contacts , L1676
Completed Interviews ' 502 .

.

Eligible respondents - refused to be

- ' ‘_‘ ’ ’intgrvicwed, language problems etc. * 142 N
Ineligible respondents: : ‘ 1132 A
) \ ; !
No child 2 to 5 1037 .
- . - i '
Eligible,on child 3 to 5 qualifica-
tion/no working television set .22
P STtk coads
}Jl.. < [ T T . _;J
P.% Y
'Y i}
i [

~
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are exceptionally. good. ' ! ! ' -

-

v Bath the recovery rate and-the low.incidencT of refusa%f we believe,

- .

B A : :
3. Field Intefvié%inq: All inﬁerviOWLng was -conducted by black

T ) ar, 1 .
interviewers living within or immediately adjacent to the Bedford-
A

Stuyvesant area. NO onefinterviewer was assighed morestFan two
' N\

sampling points. Almostr all of the interviewers had had -previous

interviewing pxperiencé. Despite this, each interviewer assigned to
-~ . - o ’

the project wa% personally trained for this.assignment.

4.‘;Valida§;gg: Close to 100 percent validation was made of all Coﬁn
pléted interviews. Resp?udants wére’ééked whether or not they-had

',begn interviéwed, and the subject of the interview In‘aédition;
direct ngstlons wepg asked about thé,viewiﬁg ofléesame Street and

.

the demographic characteristics of the~houseﬁ?&d. .‘

Each of the completed interviews~was:alsb caregkely read and checged
: ] ‘| <y
1 | " \
! ol : ¥ ' ! ] .
by ‘the, pioject dikcctcr as a final- aﬁldzty check ™, [

! 5
|, ;{ 3 \- ]
, ' T e e | i

waffor the findlhgs

. dj' b
| . 1
i

-

-
[
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W ' : THE RESULTS
. i [
Penetration \
g P
e

.

- A total of po'percent of the mothers”and baby sﬁtters indicated that

LY

v

.

the children 2 to 5 who are at homg¢ during the day watch the program

"Sesame Screet®.

To obtain this information, two quedtion® were asked: .

i

1. Dg‘(chi}drens' namgs) ever watch a da time program on'telebisioh

L

called Sesame¢ Street? ) . \ ‘ )

2. Let's make sure we're talking about ‘the same prog&am.-—Here's a

-
»

picture wir“ scme of the chatacters they show op Scsame Street. Now
do you rezall whethér the Ghildren (2 to 5). ever watch this. program?

! "

VIEWING OF SESAME STREET .

S l : Unaided  Aided ’
F i- ' p o y .
r L ) ' Ye [ - 20 591
; No 8 (1 8B ,
;' N [ Sure 2 l"

! .
In plain numbecrs, we found\that out-of an audience of 611 pctentaial

4 ' ' g

viavers (ohed SOLe . B . Go Coesdoonony 2 o Losh e o o e L
[

hotd«), - Go-ames S:veot. hars reached 5%0.

9
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-
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. Frcguencv of Viewing

4

To determlne the extent to which S

. ~

we ashed flxst about the ;ab

'

Ay

]

L
I

b e s, il Wi}, T i

§

b -

-

et dtt, ViR

L

3 - 6 days ago

[ :
|

More
i

of surg
]
i
\ ~ 1

dlrect

alsecond guestio dealt

!

3 1 - 2 wdeks ;%o
thgn 2 weeks 290

‘ 1
'

lL with fx

\viewers,
WHEN SESAV
Watch Scsane Strect
/ Today
-Yestexday i

'\.“!-

equency.

£ STRLDET 'WAS [AST WATCHED
' \

Total

%

| .
| -
J I
1S SESAME ST AT WATCHLD

OL‘TL g
|

Watch Sesame Street

»

Once ja day

4 ~ S\tipre3d a we

q<

' " More, than once a day

Total

%-.

esame Street has gai ned frequent

t tine the program was watched.
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+  Using the moct ctrirgent criteria -- and bx_matching those watched. -

either ‘yesterday Or today with those who sﬁid that the children

-

viewed the program daily (more than once a day and once a day) -- we

end up with a solid group of 60 percent of the children who ‘can be

counted as "regular" ok daily viewers of the program.

A check with any of the major networks running programs strh as Cap-

]
tain Kangaroo ‘or Romper Room will testify to khe smashing success of

"Sesame Street in winning regular viewers. ‘The results in the ghetto

area are, O. coutse, particularly remarkable.

r
] + o

A . \
' '!_Géhanne'l Vjowing L
\1 ' " n. . ' I
N ! . , : o
an gurthbr indication of Hhe validity of both the p netration and )
f.;-a : _I ' I . . If I N " . . '
PACTNEI 35 quen&y figure as! the ready ability of the mdtskrs and- *sgitters" |
g oo .
f to| pinpoint exa¢ 1y gm whiHh channel the children watlhed thd Jpro-
J ] i ’ H l; o * ) i: N
‘ , gF ms: ! I . ! I' | i
il . . » !
‘Without any assistance such as lists of available channels, the wo- "'
’- ’
-
//// mén's responses were as follows: ‘ °
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CHAMNI'LS ON WHICH

f *

Bages

L)

L]

WPIX {(Channel 11)
WNDT (Channel 13)

"
[T L

URF . (Channel 31)

5o

' Not sure

- LEN

*Adds to more than 100 percent,

1

“ wn;1§

immeasurably in'regiching ghetto ¢

While the adults

*

WNDT, makes a 'impressive

' wateched on more than one cha

L)

»

b

4h0[ingf
.,

availability of thg program on #h&

.

nel
7

i

t
Lk

Tld;gL. .

+

Watch Sesame Street

EY

- Tqtal_

-

-

%

62
38

3.

‘v

12

CHILDREN WATCH SESAME STREET*

as some children

[
hnel,

is apparel

!

th helped

decision makers areé the children thémselves.

»

*

i

WHO - TUNES IN_THE PROGRAM

-

/ : d
Adélt tunes it in . .
CHilA +unes it Cg
Child eonr ol Tk cotune Gt

Y
Depends .

12 y

Ls

-

Nt tfma‘xt h[he”L

= -

et .
o.‘#

-

Sesame Street k:'

e'highly favorable towards the program, the real
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How Wb:d'ﬁbout Su~arn Street Gets Around '

Y .
The most effective way for spreading work aboyt television and . 2

- ! g

reaching ghetto children is.the use of the teldvision medium ‘itself.
: _ , . o

p— > . - -

Orminay, . .

There are walid indicatons, however, that the &tilization program

condﬁctcd by the Children's felevision Workshop has prOGUCed results.
h Y \ ' '

HOW SESAME STREET WAS FIRST HEARD R]E?OUTH
. - 3 _

.

v .
!
. B .
- i " L .‘* N
. s Advertised tglevician ‘ 42
Lo Recommonded by friend, relative 12 .
- RecMmended by teacher/school/church 10 .
' - Child heard about it from friend/relative 9 ‘i

1 Saw literature: - 9 |
Older children told us about it 7 [
Read about it (TV guides, new apers,. etc. } 5 L
' - Other te 3
' / : ' . /
# Not sure 3
a . . ~ . . - . " . 4 ‘ A ) .

*

while only a relat;vely small percentage mentloned the older children
in the houach!l% as the original source of 1nformatmn about the

program, tho results indicate that the %stcbool viewihg of the
. ‘ . . 'l *
program and the interest of the older childer in Sesamé Street has

-

.

-

»

- coniy ¥ vttt e dte suceser i these hovseholds.

‘ [

13 .

——----i--;----;---th-----J




Among the households coverad in the studf\\ig(é;;&apg indicated that

there wercealso older children between the ages of 6 and 12 in the

4

LY

family. .

Their interest was indicated in the responses o two guestions:

The first: “Do the (children 6 - 12) ever watclh} Sesame Street when

'they come home from school?‘

-,

¢ VIEWING OF SESAMT GTRET"T AFTER SCHOOL BY CHILDREN 6 - 13

Bases ChlLdren 6 - 12 &n the Household

. £ ;\ . ‘
° « :
- _g > . 4 Eg_t_a-'-!'-
v ’ . . iy " s . ] %
T, P ’
CL e e Watch ' 15
/ ' Don' t watch : ., 20

Not sure . 5

| .

. -

- The chiLdfgn;-6 to 12 years of agé,'watch &he progyan, and watch

»

regularly. ‘ D

/o




N - 10 - L
| .
- \ ~
- + \
f , FREQUENCY OF VIEWING BY OLDER CHILDREN ™
. L ' . 1
Total
%
. ) Older \hilafen (6 - 12) in Household 44
\ Ever Waxch Sesame Streét . 33
-—
A ' . .
K C Watch daily _ 19
. ' Watch 3\ - 4 times a week 8 .
‘\ ! | Wagch ogee a week . 3
y i Watch less. than once a week \ 3
n " " [
| \ x

»
- Ll

The availability of the program in the New York area in the late after-

-

, pooir as well as during the earlier morning hours has further helped to

inerease interest, participation and. regular viewing of the progr%§

arong the target ghetto viewers.

Response to the Program:

T

. " _'l, .
For the full flavor of the feelings about the program and what it '

N

means to hoth the mothers and the small children living in Bedford-

Stuyve$an§} we have attached to this memor andum typical verbatim

<., 1] ' o
replies., \ i
. . ' ' \ '
The following table summarizes the impact and meaning of these replies:
4
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= . | , 3
WHAT THE MOTHERS LTKE ABOUT SESAME STREET.
AS A PROGRAR FOR CHILDREN
LY

"

| ) Total

o
» : \ \‘
Educational Aspects 93
!
Like the way \the program makes learning
fun, encourages children to learn, helps
them to learn.many useful things 39
Teaches them to count, like musical
approach td couwnting | \ 21
Helps them to learn, teaches them the
alphabet, ABC'SQ *. 18
Prepares them for pre-kindexgarten. kinder-
garten. like having a Xindergarrten in your
own aome - ) 7
Teaches them to read. spell ‘ .3
, Teaches bthem shapes ) 3
Teaches. the childzen English, makes it .
easier to learn English : 2
L
Provides Good Entertainment/Enjoyment i8
. r
@ Right kind of entertainment for children 7
songs . e ' 4’
Puppets " T2
Animals 2
Games 2
Stories 1
Helps the Mother . . _3
N . Keepé children busy, occupied ' - 2
Helps mother teach children tasks 1
Shows Blacks and Whites Living Together 2
+ A
All G ' L ' Vo2

" ! | . F

\ 16 -

\ |
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' \
—" . ,' ", X ’ )
. | ~ ] ! on:e
' ' [ as recognize and welc
w-rein-underpriviledged arce ‘
Black mothers l.ving : -
| neani ; 2, and its unique
_/> | the constructive fungtion, the neaning of .the program, ap } )
role. oy
: : ' o

3
‘ i1ar joy the
. The next table shous what the chlldren.th selves_enjo éboug .

. -

- program.

.

a

,ﬁ
-~
i

¥
]
T e

' -
.
.
* *
.
.
.
2 ) ‘ -
3 e . - :
L]
‘. . .
l‘- ‘I ‘
/ , ) |
‘ L
L]
\ L3
-
-
.
. L
’ .
| ' ! : .
‘ ' - L}
L l \ )
a ’ . v ¥ , i -‘
O . . -‘ / ¥ . .
“ ERIC : -
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- ‘s
i WiAT THE CHILDREN LTKE ABOUT THE PROGRAM
' i ‘ (Rased ornrdmarks of the children 2 - 3)
| ) '
Total
T i
| %
* ‘ .
. Learning Agpecis 60
\ Like the numbers, counting % - ’ 24 e
Like to sing along, like the songs ‘ 14 . ‘
Like" the letters, like learning ABC's 12
Like learning abdut the shapes, parts
of the body. etc. " 6 e
#Hclps me to talk English - 2
i ., All other learning aspects T 2
~ sperific Characters 35
e . ]
Big Bird - ’ 22
Osc . 4 .
Buddy “ ' 2
Jim, o ' /2\
Wanda| the Witch i 2
Like khe people i _ 2y -
Susan . l 1 J
» i »
Program Specifics ) 26
Like the puppects } . 10
The gzmes are fun : 3
The cartoons 3
’ The stories, .the, man who tells the
" stories i 2
The amimals . 2
The prcturcs T2
The dancing 1
All aunetr regeo. L, ‘l.’l;‘.',-.'.f.i\':::’: 2
| .
TR | O ST S R NI 24
v 2I] (v hAg et yOns ‘ 18 - 3 .

N‘




’ CONCLUSTONS

1. In the Bedford-Stuyvesant area of Brooklyn, a typical low inEomé

.

.~ ghetto area, Sesamc Street has achieved outstanding success in re:cch-
' »

ﬁng, interesting, and "educating" its target audience.
-

L3

2. .The marks of its success include: .
-~ almost yotal saturation;
~- regularity of viewing;

- i ~~ recognition of the purpose and accomplichments of the i
program by the mothtrs, and full cooperation from them;

1

-- responze among the children; indicating that exposure
to Sesame Sireet has produced both dirvect educational
{ benefits and heightened intercst in learning itself. .

-

, '

-~ . . 3
, /1? The most impo>rtant component in the success ©f Sesame Street is

ire tone, approach, 'level, and actual technigues used in the program.

/ : : | _
4. In the Bedford-Stuyvesant area, the program has also been helped

s
!

in achieving its objectives as a result of: '

-

-- its availability on boib ed.cational and commercaal
chipnelé: - : '

~- availability at different hours of the day:

-- advertising of “he program on television:

. \ -- use of\the prograﬂ in|schools: | . E




- 15 -
! " - 5, . : r

Certainly, what Ahe research in Bedford-Stuyvesant indicates is that

if Sesame Street iy given what in commercial circles would be consider-:

r T

ed modest support, tke program is able, and indeed does, perform a

. . - f
- fundamental and necded service if underpr1v11edgéh youngsters are -0

be giyen the kind of early help which will enable some of the present
* |

*

inequities in the educational system to be closed.

A
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- "It's educational and intgxgstingw I think they’re learning."

Rt i e ne e -

- 16 -

-ADULTS‘ COMMENTS ON SESAME STREET ';\ .
E d . . . .
"Ie! educapionhl and interestipg to the child, and they learn ﬁ;om it.
It's something that the childrem can relate to. She's learned the
basic fundamentals of education.“ ’

"It's interesting and whepy they tell stories they actually act them
Q!.lt-“
"It's pretty educational and the method of teaching is nice. He can
count better and he-:learns different letters." ]

"It's very"interestihg. She learns'to count and she gets a lot of
ideas and learns a lot“of new things."

L}

"It's educational. They learn simple things and reCOgniisﬁthe.WOrds.“

' . R 1
“It teaches them. Ranrdy learned how. to spell his name. | He leatned
how to count." . ‘ : ' f ;

“It's good for children. It makes him learn how to say his ABC's.'

“It teaches them wor@s'qnd the alphabet and'nymbers in-a way thac

catches théir attention. She tries to do and‘iay the same things

as the progr m says and does."“ .
’ . ‘ T I

“The coupting and'the big bird telling the stories. She is définitely

learninqwher numbers from the songs'on the program.“

|
“It learns them the|numbers and thE alpﬁabéis«"‘
/
"Different objects fand forms of things tney are able tu
recognize. Tp recognize the shdpes of things and classif
letters with ,the objects.® _ ) 5 .
"He sings aloud~with tﬁgw-and_really learns..”
"I think it's gooﬂ becausp it teaches them how to count numbers in a
simple manner. I| don't kherswhat they like. but théy'ask me to tune
it in." | .

*It¥s just. like they going to kindergarten =-- wmore LnLerr LAng.

. ) - ¢
t . -

)

: T

]

|
|
.
i
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"The alphabet sonchew gets his interest and he reélly tries to learn
it. I think he lilk:s the puppets and he sings together with them."

1
"I think that if he had watched‘Sesame Styeet when he was 2 he'd be
a genius. It's the nost 1ntcres ing and best program for childre
in years. I'd wish they® d put on something like that for first ald
second. graders . " \ ~

o

. thing." ' 1 N '

“It's a yery good program for young,

hildren. I \think he liLes the
* men with numbers. L ‘ .

\ \

o ’ :

“It's very ééucational and my childrép ‘learn a lot\ from; it \ tfs
entertaining. Like how they go about the numbers and the ahp bet."

r

“The way it teaches the chlldren to co \t sing and \do many ehings
for themself ) \

“"They flash the numbers and leutrrs ang they repeat\&her and ouer;
the kidgs catch on vary fast.' \

] : . L /\
"It teaches numbers and SO bn It is a'nice orogrh 1th everyth#ng
a child will likg. He is learnlng to ccunt." !

A1 like it because shows beLng together like one big f mily. The
black and white being togevhdr -~ and that means a lotl\ It helping

"I like it because it's ‘a hea
her in her counting and number

start for younger ¢hildre
I‘rt‘ . R ; ;
. Y ' !
"I like the way/they tecach them to count, the way they £each thg
BBC's. I like the whole show, like when they spow the animals.
think it is the best show for childrdn on the air. He 1
whgle show. i He's learned to count upi to 10. E ‘s lear?zgwto
the lettersfc]early " A\ /

'y
ﬁl think it is the greatest thipg they have ever. had on Tv for
children ;Ljnce £ have been"wa‘tg‘ ing. They like the copcepts, James
and the stbiies they tell. Vanepsa has learned to count, even by
10, o= 'Hi-- s slep a parl ir rsamd Street that teaches. the child
the lcit( 1 )

- vl»t TR B |
LR |

'. | \f\, "\\\' '

1

\.

$
If helps °

“It 5 the only program that holds therr attentlon and they learn sTme— [

]

AR |

.
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"They trv to rench the ch!]dlen themselves through their own levels.

They have a unicue way of reaching the children on their own level.
They try to do what tie parents are suppos<od to do through fun and.
5 gares. You con’t sit a 2 year old at a tablc and expect him to grasp
things as an adalt. So they put these things,on a child’s level.”

T
i

H

-

o

.= "I like the way thcy repeat the progrém I think the puppets they
use bring more attentiop to what is being taught." \
“The way the emphastze the numkers and alphabet. They have no c&mmer~1

cials and 1t holds the childrens' attention." \

“They bhave'fun whilc they learn something."

“They learn & lot zrom it. They: should have something like it for
older ‘childrep a]ready in school, because they enjoy it though they
know the lessorz. o .

! y

\ “It helps thair get ahead for kindergarten.® . :

] -

"I dig it because it's a groove .for kids.“

"It's about t;ma thcy put somathing thart makcq sense on for the

o

. ’ A
"It helps them advance faster. Diané learns her colors "

"It shows black and white working together."
“They make things simple yet interesiing.} ' y v 'J /'
’ r

"Like the way they make Eeaching fun for kads, qet§ their interest/
Even gives her homework which is a good habat Lo get her into."

I ’ N

AR N “Chlld gets 1nqu151tive and asks A luil of guesticns aft%r he watches
program.“ . l - , N

-
-l

"It's -better than thdser shows yhare children just plan games. They
capy 1tarn gomething qoncrete from the show.” ) .

"Ik/communicates withi the chila.*® S R

"T giv~n the chilAd a% oppartunity to think f{or thcmgcﬂ\‘" - Buddy ang

IR NI LA . Cowa Toare oy Lot rieht,

" N N

cry (r;:fvuj VIsLAl hLrogp i,

i
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. N ~ . T
- sJg's on %_Child. level., As a whole T think it's a very nice show
He has learncd to sovnt to 10 and tries to identify objects”.”

vy 1like the manner'én which thely present’ the program.“
- : ﬁ .
vy like it because it learns them a lot at home."

nThey are quiet and pay q&tentio to the numbers and letcers."

«phe character of ea

ch persen islnice and gives the child someone
copy after.* | J

“They've learned how to count and say their woyds."

CHILDRER'S COMMENTS OF SESAME STREET

nif like the Blig. Bird and Oscar.”

. , ll

' ng 1ikc@the Big Bird." 6 \
\

-~

"y 1ike the phicken.“'
)
%

- 4
wi like the Big Bird and/the words. " .
*1 like the bird."
- }
“N -~ E - Nll ) ) . .

‘ ¢ like Fhe numbex 3.%

“I\}ike % e duck. He’s fu7ny.“| * \

Y
wppé ABG!s|.*  (which he thén éan for idterviewer) \

"

. L) . i .
«y like tol\count the numberf wlth them apnd sing tne songs. !

T

“Se%ame treét. I like tb.siAf the numbars." /

-

«Po |sing with them. I ‘learned gll the numbers."

~

H . . e oy e f N . 1
Y LI PN Ly ana . _"] . I L

\ + uI 9
Q sabeat Tih andlthe olher)man =~

#:rcnrj." ’ _ ? .

' 4 ,

f 2

4

to

t

\he one who's always doing something
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"I learned about cavs and airplanes and feet.“

"I learned about B. Tlv: B is a big man with a belt.®

"I learned the.alphagets." -

"I learned the pa}ts of the body." ) co
"I learned the letter W."

.

“*I learn the numbers.”

"The songs they sing and the people.™
“I like because of the numbers.®
“I like it because they sing. numbers."

"I likg to gearn the numbers. I like toégay’the numbers. I like to
read a stor I lake to listen to the story." :

) , ‘ .
“T like the numbers. I*like to listen to the sto;ies."

L] s

“I like the biyd ‘and he is a big one. 1 like Oscar.ﬁyi_like the witch.",

1 like Susan,- Oscar énd the bird.“'
"I like\to count with 5ames nes."
“I like my ABC’s and I learn éheﬁ."
“The singing."

’ 'l.
“T like the dunmies.”

"They hape the big bird and the 2 silly men that always do something
wrong anfl 4 fingers agd countiing backwards."

"I like :hj twe boys Buddy angl Jim and I like the puppets.”
"The nuﬁ%&r gamcs are fun.” - .

" 4} 8-: . ’ — +

"1 1ile (aenre in the garbage dan. ‘

I —
——

. Ly . . oy pe
“1 like +rg Ly biralt 45
i \

. *»n-u-"‘
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"Those pup-pets are dizzy."

w7 1ike the chicken and I like the numbers."

ny 1ike it when they say the numbers and @ unting."-

-
1

like bécause of the apimals and number 5.°
I ,‘ £

"

like 1t becau%e 1t?'s fun."
\ \

“I.like when 'the man founts bacicwérds‘.“ '

w1 like the cartoons st, then the "puPpets and the songs."“
3 . ~ .'J "‘ﬁ:a

w1 1like the pcople on the program.. i

| b

“Like the \ma\-. who tells stories.® i

: . : i =
“When theysing that song and clap and the bag bird and /(dhen they *‘ .
N ’ ! P - b‘.

fEed the animals."

wfhe black man is very funry telling the stories."

“phe letter*U."

r\(‘Gordon with the Ade)qurns.“

'*‘N-...yU .

Loy ‘
“Sto}ly telling timel™

"The &ups and S&‘JCGL‘S." . B

“J 1like -the man" in the garﬁggg\apil.“-

1 | .
"The characzcr\‘s who|dance and sing.”

T likel the silly d+ckl"

-

“Apout the \fmg that t:leaches you big and small.”

’ 1
":J like O%car and tle 'Lmuppet puppets.”

truck thet was picking up dirt.

'T} see the
K n
away .

NS by PN B shme works in *‘f

. ya o0 v
the one that 13

ros in the garbage can

26
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The witch her hair £}

thoe maliman, aud 1.7
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TO: _Children s Television Workshop
. /
FROM: ¢ . Dahiel Yankelovich. Inc.

SUBJECT: Survey Results in East Harlem ~

This 1s to #eport the results of the study ¢onducted for Sesame

* ]
3

~  Streét among bgth~8paﬁish and English.spééking’low income house-

, holds in East Hé{lem.' This separafe étudy was conducted as QQ
) . i T hY

addendun to the oﬁ&gjnal‘Bediord—Stu'vcsant study, for the express
1 + [y

purpose of ascertaining the penetrastion and receptivity of Sesame

Street among

\

Since the total‘sémple s only 100 cases, the figures other than

Juerto Richn and other ‘Spanish speaking households.

3
¥

penetration are intended.ékr the internal guidance of Children's <

.

Television Workshop. “k

/

1

In order to gualify for fhg intervaew, o respondent ﬁﬁd to have or
3

care for children between the ages'of 2 and 5, who were neither -~

*
- ! .

. .
in day care centers nor pursexy s¢hools,” and to have at least one

. *

television in working ordcer.

+ h ]




rder to ascertain

Interviews were condvcted during the daytine in ©
. . \ oy
pabysitters were at home during these hours

»
.

that the mothers OX
cak from first-hand knowledge

) . C )

s were chosen at random in the East

- and ‘could sp
£ 10 interviews were to be qéﬁpleted

.

A total pf 10 sampling ‘point

- Harlem area, and a maximuam O

speaking. and 25 peroent of

in each.
These interviewers were

A1l of -the interviewers were Spanisﬁ—
' Co

views were conducted infSpanisb.
a staff member of the Yanke-

the inter
nd validated by
N

trained, superviSed;
297 holise-

-

lovich organizatlon.
tain a total of 100 completed interviews,
s as follows:

In order t6 ob
The breakdown of contacts I

“ hqlds‘were contacted.
Total ‘Contacts . ; 597
. ‘ Coméleted Interbiews ‘ 100
Eli%ible réquhéents, refused to
be interviewed . 22
Ineligible resgondenqs éﬁ&
No child 2 ; 5 | 334
No te]evlsio; in'work;ng oréér 25
' Refused bufore ;lgglb1lity could ‘
b Caroep ' 109
Jo e o
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THE RESUITS

Penetratcion -

s

Mothers and bébys:tters of the childres 2 to 5 yvears old who are

at home\?uring the day indicated that 78 percent of these children

watch Sesame Street. The same penetration figures were found in

Vs «
both English and Spanish-only speaking households. .

. 4

To d;>h(miﬁe this. as in Bedforg~-Stuyvesant. the parents were first

asked if t{ie children ever watch a program called Sesame Street.

>

Nexi., they were shown a picture of some of the characters on
*

~ Sesame Street and asked if the%rrecalled the children watching the

. i -
program on whi ch these characlers appeared.

@

VIEWING OF SESAME STREET

b

S Unaided* Aided ,/
) % %
| .
* Yes 77 78
No o a, 18
.4 ‘

Not Sure 2 .

30
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’
'

Frequency of Vicwing L o . L -
/ . ) ' ' .
Among Sesame Street viewers, 95 percént had watched the program :- .
. E

either on the same day as the ifterview or on the preceding day.’

W

&

WHEN SESAME STREET ILAST WATCHED

.

- \

Base: Children 2 - 5 who watch Sesame Street - 78%

- - o~ L]

c ' <«
Total
Fi ) . . ".
' ° :\ . . %‘,‘
. Today 72 '
Yesterday 23
3 - 6 days aygo ) - ‘
1l - 2 weeks ago S |
More than 2 weeks ago -
'Wot sure 4

—

Ninety-one percent of the children qualified as "regular" viewers

bys watching Sesame Street three or more times a week.

31

FY
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HOW OFTEN IS _SESAME STREET WATCHED

[ -
*

Baéerf children

More than once a day
Once a day

4 - 5 times a week
2, - 3 times @ week
Irregularly

Not.sure \

Channel Viewdn

As in Bed fora-Stuyvesant,

,able to pinpoin

H -
Stree

\

¢ -~ even though the child himself

in 49 percent of these households.

t the chgnnel on which the ch

2 - 5 who watch gesame Street - 78%

TOtal 1]

%

28

e
] M W

the mothers and sitters were remarkably

;14 watched Sesame

turned on the program
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CHANITL® ON WHICH CHILDREN WATCH SESANME STREET?

Base: Children 2 - 5 who watch Sesame Street - 78%

E

- : -

Total
' ) . * % . 1
S+ - "
WPIX {(11) - 73
\ WNDT Y{13) 54
) UHF  (31) 1 .
, ) Not sure - 4

*Adds’ to more than 100% as some children watched on
more than oie channel.

" How Word Abogp Segsame Street Gets Around

1

The use of T.V. spots as the most effective means for spieadingﬁ

£

the word about Sesame Street is again reinforced.

33
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. {OW SESAME STREET WAS

. Tot al
r ( N i ) !—’
- f % I i
- '
Advertised on T.V. 24
child heard about it 17
Recommended by friend 13
Recommended by teacher 12
Older child told us about it 10
Saw literature advertised 4
Read about it oo 3
' Not sure l 14

Forty-three percent of the houseﬁolds
that there were older children aged 6
these, 90 percent watch’ Sesame Ptreet

(at least once @ week) basis.

~

‘

. . Regponse to the Program

I

The mothers, as in Bedford-Stuyvesant
* >

stressed tﬂe educational aspects of Sesame Street when asked what

Base: Children 2"+ 5 who Watch Sesame Street - 78%

o
FIRST HEARD ABAQT

‘

covered in the study indicated
- 12 in the family, and of

v
.-*65 percent on a regular

!

and- Washington, D. C.. again

they particularly liked about the program.

»y | .
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mm'f.frr_'fg MOTHERS LIKE ABOUT SESAME STREET
* 7 Ag A PROGRAA FOR CHILDRERN

- Total
%
. Educational Aspects . ‘
Counting, musical countihg 45
RN T,earn many things/educatlonal 35

Their way of teaching/fun while ' learning/
easy for chila to understand/holds interest *31

Learning ABC's/recognize letters 29
spelling/words ,
Learn shapes, yrectangles, squares 5

prepares ‘them for pre-kindergarten/heagA

” start/school/gives them homework - 4
improves their English 4

Teaches them to read -

' Provides Good Entertainment/Eniovment )
’ songs, singing ' 11
Stories | .t 9

An;mals 5

Games ) ) 2

Puppets . 1

Keeps the Children Busy 6

* Shows Black_and White Living_TogetheX .2

A1l Other ) . 7




i

Some of the cpﬁpar*snus between Bedford-Stuyvesant and

v ‘\ -
indicate that the learning and educational aspects are even more

important in Fas® Harlem than in Bed{quXStuyvesant:‘
. I

COMPARTISON OF EDUCHTIONAL ASPECTS
MENTLIONED i3Y MOTAERS

East Harlem

. A N’e.‘t L]
: i?st Bedford- Differ-
. © . Harlem Stupvesant _ence
% \\ %
Educational hAspects 5 ' \‘ ’
Like the way the program makes: _ .
learning fun/éncourages childien 3
to learn,. lea#n many useful \
thihgs | 6 39 + 27
Teaches them to count/musical J _ ,
counting . - 45 -~ 21 + 24
l f N
, Learning ABC's/recognize letters 29 18 | + 11
j
Teaches them to read, spell ' 8 3 + 5
Teaches them shapes 5 3 + 2
Prepares them for kindergarten, | |
pre~-kindergarten. head start/ ;
gives them homework 4 7 & - 3
Improvcs tH%irIEngllsh _ _ 4 2 + f
\
36
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The mothe}s, many cf «h~m have at lezast some language, problem,
aying a vital
” .

ulespe and language

gram such as Scsame Stree

»

indicate that a pre

role in helping thelr children to adapt tn the ¢©

of the country in which they are now 1iving.

b

37
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This, is to |report the re%ults of the special study conducted, for the-

. 1
internal usL and gqiddnce of Children's”Televisio Wworkshop, in the

low income preas Of] the nation’s wapital, and is pot intended for
. A \ -
*l .

publication| use. \

The purpose of theé étudy was threefold: - .

1. To fectermine the extent to whiéh UBF is available on .television

sets in‘thé ghetto areas, &nd to-.ascerfain to what degree Sesame

1

§ .
Street's penetration is limited by thig factor. : .

[ M

2. %o measure 8esame Street's actual penetration in low income

?

ghettq households, in.which the regﬁbuﬁent quélified'bv having or

-

darfng fo% children between the ages of 2 to 5, who are neither in '

* ~
]

day care npr nursery centers. : .

.
¥

3. Tq}obtpin a reading on re%ptions td the program.

i |
|
|
38
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The Methodology ' ;

~ X random selecticn of 30 sampling points among the lower income-

areas of Washington, D. C. was made. Each interviewer was given

a starting point and a route to follow.

-

.
[3

To gualify for the interview, a*respondent had to have or care

for children between the ages of 2 to 5, who were neither in

LS

and to own at least one television

day care nor nursery schools,
—_———

set in operating order.

Interviewing was done during.the daytime to guaraﬁtee that, the

mothers or baby sitters were :;/home during these hours and could

speak from first~hand knowledge.

-
]

. A total of 297 inte'rviews were completed. ‘

.
'

: d
In order to obtain the 297 interviews, a total of 737 households

*
were contacted. The results broke down as follows:

> . -t

Total Contacts . . 737
Complcted ihterviews 297
-ﬁiigiblc respondents, refused
to be interviewed 13
Ineligib]g respondents 427 ’ ‘
No child 2 ~ & 395
“ No television ip working brdcr =~ 12
\ »  HRefueed Lagove eligibility could 20

y ’ ' N .
Y ‘be ascertazned

o

=RIC . 39 - : |

W
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; ‘ L 1

ﬁfd k interviewcrs werp used on the study. All of the interviewer$

[.! ¥ '
ﬂrgr personally traingd, suaeﬁised and validated by a staff mem- !

ber|of the Yankelovich oféanigat on.
| I |I ) : v?
i
L) ; .
N
r Ir’ -
, THE_RESULTS

i '.»

l. The Availability of UHF

A totzl of 80 percent oOf the households covered %n this study have

UHF. This penetration figure was obtained by first showing the
fespondent the list of UHF channels in Washington and asking if
they were‘able to get these channels oa their sets. To insu;e
tﬁe reliability of the figure, however, the interviewer was asked
to see the actual set in order to verify the availability of UHF.

Interestingly, there was almost no confusion on this point.

i

2. Penetraztion of Channel 26 (WETA) ,

In order to measure the penetration of Channel 26. cachh of the

L

respondents was asked directly whether they ever watched Channel -

26, In addition, all reépondents with UHF were asked whether

1

they ever watched Soul or Black Journal -- two of the more popular

Wath pre oo,

" 4

-

au-uT




The results: . y . (_
. A - ". '

[
+
.

~

PENSTRATION OF UHE AND WETA (CHANNEL 26)

- I

l : o
! P . y ' . A "-"_A'
oo gotal Audience 100
I Have UHF_ 80
1 ot .
Watch Chapnel 26 ' . 63
~ Watch Sgul N A6 .
~. Watch B.aqkaournal .20
~ .

£

Figures on actual viewing of Channel 25, at the end- of the first

day‘s interviewing, appeared to be higher than usual for UEF

LS

.

programs and channels. AS X result, to further document this

-

viewing, we then began to ask the respondents %O physically.tune
in Channel 26 while we were watching. The figures held.

in actual fact, then, Sesame Street in Washington, D. C. auto-

matically missed out on one ont of five qualifying househglds

in the ghetto areas who do no{ have UHF.

f\
While the program's chances of being tuned in on WETA are undoubt-
- + -‘ .

edly helped by the familiarity of many families wich other

v ceo e romd, Seonoenm SRrect nas also brought additional
’ _

.

vievers into the WRTA orbit.

a
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3. Penetration orf S same Street - v

Ay

The table which follows shows Sesame Street's penetration -- both

A

in terms of its full potehtial audfénce and in hdﬁ?ehelds,with UHE.

i !
—

.
L

Sesam2 Stireet

SESAME STREET PENETRATIO

: I~ lmauien Sesyho Sirest Howeniie
'¢‘\M\ . : . - ‘ i
% A I
Total Households 100 . 32 ' 68
Total Uﬁ? Fcuscholde 80 40 40
‘ Total WETA Households 63 53 190 f

.
b

4, Viewing of Sesame Street Compareg to Soul and Black Journal
- , v L]

Of the three programs tested, Sesame Street attracts the largest

share of WETA (Channel 26) viewers:

’

v 4

VIEWING OF PROGRAMS ON WETA

WETA Viewers -- 63%

Base:
Watch
~ %.
Spsorme Sy of {(CRhiIYA 2 - 5) g2
’ F 4
Soul 73
Q Black - oo 42 . 32 ’
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5, Freauency of Vieing ' ?

Among Sesame Sgreet viewers, 73 percent, oOr almost three out of

four of the children had watched the program the same or the préJ

‘ceding d%y as the interview. According to the mothers, 66 percent

of the children qualified as “regular" viewers = either by watching”

-

-

daily or at least four times a week.
i v
N

6. Reactions to_the Program

ns in Bedford Stuyvesant, the Washington mothers recognized and

welcomed.the educaﬁional aspects of Sesame street -- and the fact

T —

that learning car be fun. Ten percent of the mothers mentioned
specifically that they regarded Sesawe Street as pre-school

training ang as helping the children to get along better when they

started kindergartén Or school.

’




o

Wiz THE MOTHERS LIKE ABOUT SESAME - STREET
' AS A PROGRAM FOR CHILDREN

Total
) | \ C %
Educational Aspects . 90
Like the way the progra,LTakes learning *l
fun, encourages the children to learn, helps
them to learn many usefu things . A9
Teaches them to count, 1li e_musical approach J
- go counting v \, 14
Helps them to learn, teaches them the alpha- A
bet, AEC's ' 10
Prepares them for pre-kindergarten, kinder-
“garten; like having a kinderg%rten in your
own home. N 10
Yreaches children how to draw k 4
Teaches them O read,. §pell 2
. Teaches them shapes / ) 1
y o . ) o . )
_pyovides_Good Encertainment/Enjoyment . 19
Right kind of entertainment for children 8
Songs ) ! 5
Puppets : " / 2
N Animals _ f 2
N ' Games Co 2
’ Helpa‘the Mother 2
'Keeps children busy, occupied 2
Helps mother teach children tasks *
1

Shows Blacks and Whites 1,iving Togethexr -

All O.i 8




- 8.-

.

The childrenr liked almost everything about the program, but with

special emphasis on tle¢ songs, learning the alphabet, and le#rning

to c¢ount. - .

]

4. Extending the Audience . p

L] . - ’
While the limitation irposed by the absence of UHF in 20 percent
i
-0f the hom%s can only be overcome by making the program available

on other channels, there &re indications that steppﬁd Rrp promot;on

-and ntilization programns can increase the present{pgnetratlon among

N,
households with UHF sets, especially the nOn-WETA‘viewefs in this

. \;ﬂ;

,;
o
1

group.

‘.

. . L
For example, two cut ©of thiree;of the pon-viewing Sesawe.Strect
‘ |

houscholds in which UEF js available indicated that they had never

heard of the program.

Several steps appear to ke indicatef to increase familiarity with
Sesame Strect and increakse i1ts audience.

1. Making Sesame Btreet avalrlable to more than one UHI

e

channel.
2. Promoting the program on channels other than WETA.
3. Increasing utilization programs more :ntensively to

1 -

spréad the word.

45

FE = R N A ST

I--.v-‘x—;-._q




The use of} T.V. spote. promotion and utilization programs is sug-

gested by the responses of the mothers who are familiar with Sgsame

|

Street or who havc/ghildren who are actual viewers, to the ¢ est]

/

of where they first heard about the program..

ey
‘ /

WHERE FIRST HEARD ABOUT SESAME STREET |

—

¥

/

Familiar with program/Child watches Sesame
Street -~ 54% .

4

Base:

\

Advertiled on television 24
Friend] entioned 1t 12 '
b
Saw 1i erature | 9
- 7

/ Read apowt 1t

T

/f Child heard about it 6
Recopmepded by reacher 6 r
A 7/ : : !
Older c¢hild told us about it 4
2 ¢

Recommended by church

Other - . ;

Not surc/gprobably jrst tuned in 26

-



', | ¢ - s 1o -
. ‘ \ -

CONCLUSIONS : \ L

/

The success Of Sesame Street in reaching its target audience in
the ‘Wlashington. ‘D. C. ghettos, and achieving its goalé under

current operating circumstances, speaks for itself.

T

The major differences in the achievements of the program in Bedford
i

;Stuyvesant and Washington are the result of:

-- Availability limited to UHF

.

-- Ayailability limited to one channel !

—

! . ~-= Less frequent daily exposure. . 1 }

There are also indicatvions. however. thet even wathoat this kLnd of

implementation. Sesame Street can build its audience by more rnten-

sive publicity, television advertisiag, and utilization proggams.




